i 


index 


Volume 33, Numbers 1-6 


ARTICLES 

Auto Industry 

Richard G. Newman, “The Second Wave Arrives: 
Japanese Strategy in the U.S. Auto Parts Market,” 
July-Aug: 24-30. 

Richard G. Newman and K. Anthony Rhee, “Mid- 
west Auto Transplants: Ignorance Is Not Bliss,” 


Mar-Apr: 63-69. 


Harold A. Poling, “The Auto Business in the 
1990s,” Jan-Feb: 99-103. 


Business and Goverment 


Richard Lesher, “Business-Government Relations 
in the 1990s,” Jan-Fei»: 20-25. 


Richard B. McKenzie, “Government Policies in 
the 1990s,” Jan-Feb: 26-32. 


Business and Society 


Elaine H. Fry, “Not Smoking in the Workplace: 
The Real Issue,” Nov-Dec: 13-17. 


Betsy D. Gelb, “If Business Directed the War on 
AIDS,” Nov-Dec: 8-12. 


Douglas L. Heerema, “Drug Use in the 1990s,” 
Jan-Feb: 127-132. 


Jchn D. Long, “Common Courtesy: Less Com- 
mon?” Jan-Feb: 133-143. 


Business Education 


Joseph A. Raelin, “Let’s Not Teach Management 
as if it Were a Profession,” Mar-Apr: 23-28. 


Gerald G. Udell, “Academe and the Goose that 
Lays its Golden Egg,” Mar-Apr: 29-37. 


Index 


Business Ethics 


John Collins, “Why Bad Things Happen to Good 
Companies—And What Can Be Done,” Nov-Dec: 
18-22. 


Michael R. Hyman, Robert Skipper, and Richard 
Tansey, “Ethical Codes Are Not Enough,” Mar- 
Apr: 15-22. 


Bernard J. Reilly and Myroslaw J. Kyj, “Ethical 
Business and the Ethical Person,” Nov-Dec: 23- 
27. 


Business Law 


John R. Allison, “Easing the Pain of Legal Dis- 
putes: The Evolution and Future of Reform,” Sep- 
Oct: 13-20. 


Frank B. Cross, “The Weaning of the Green: Envi- 
ronmentalism Comes of Age in the 1990s,” Sep- 
Crt: 40-46. 


Bruce D. Fisher, “Positive Law as the Ethic of Our 
Time,” Sep-Oct: 28-39. 


Arlen W. Langvardt, “Defamation in the Business 
Setting: Basics and Practical Perspectives,” Sep- 
Oct: 66-79. 


Virginia G. Maurer, “The Continuing Expansion of 
RICO in Business Litigation,” Sep-Oct: 80-87. 


Michael B. Metzger, “Law, Social Change, and the 
Legalization of Management Practice,” Sep-Oct: 6- 
12. 


Jere W. Morehead and Peter J. Shedd, “Civil 
Rights and Affirmative Action: Revolution or Fine- 
Tuning?” Sep-Oct: 53-60. 


O. Lee Reed, “Reading the Tea Leaves: Future 
Regulation of Product-Extrinsic Advertising,” Sep- 
Oct: 88-93. 


85 
Se 


S.S. Samuelson, “The Changing Relationship Be- 
tween Managers and their Lawyers,” Sep-Oct: 21- 
27. 


Bill Shaw, “Employee Appraisals, Discrimination 
Cases, and Objective Evidence,” Sep-Oct: 61-65. 


Frances E. Zollers and Ronald G. Cook, “Product 
Liability Reform: What Happened to the Crisis?” 
Sep-Oct: 47-52. 

Communications 

Richard D. Massimilian, “The New Language Bar- 
rier: Closer to Home than You Think,” July-Aug: 
52-57. 


Randall L. Tobias, “Telecommunications in the 
1990s,” Jan-Feb: 81-86. 


The Editor’s Chair 


Harvey C. Bunke, “Pax Americana,” Jan-Feb: 3- 
13. 

W. Jack Duncan and Joseph G. Van Matre, “The 
Gospel According to Deming: Is It Really New?” 
July-Aug: 3-9. 


Michael B. Metzger, “Cursing the Darkness,” Sep- 
Oct: 3-5. 


T. Ballard Morton, “Leadership,” Nov-Dec: 3-7. 


Geraid C. Parkhouse, “An Interview with Niccolé 
Machiavelli,” May-June: 3-6. 


Art Wolfe, “The Corporate Apology,” Mar-Apr: 10- 
14. 


Energy 


Richard M. Heinz, “Fossils, Nuclei, Parsimony, 
and Sunlight,” Jan-Feb: 104-112. 


Environment 


Frank Popoff, “Keeping our Balance,” Jan-Feb: 
113-117. 


Health Care 


D. Mark Mahler, “Health Resource Allocation in 
the 1990s,” Jan-Feb: 118-126. 


Insurance 


Henry A. Revzan, “The ‘Secret’ Response to Kid- 
napping,” May-June: 79-81. 


International Business 


Klaus E. Agthe, “Managing the Mixed Marriage,” 
Jan-Feb: 37-43. 


Robert S. Burnett, “Ni Zao: Good Morning, 
China,” Nov-Dec: 65-71. 


Robert S. Collins, Roger W. Schmenner, and D. 
Clay Whybark, “Pan-European Manufacturing: 
The Yellow Brick Road to 1992,” May-June: 15-22. 


Francois B. Delachaux, “The Effects of 1992 on 
European Business,” Jan-Feb: 33-36. 


Maurice Ernst, “U.S. Exports in the 1990s,” Jan- 
Feb: 44-49. 


Reed E. Nelson, “Is There Strategy in Brazil?” 
July-Aug: 15-23. 


Robert R. Rehder, “Japanese Transplants: After the 
Honeymoon,” Jan-Feb: 87-98. 


Bert Rosenbloom, “Motivating Your International 
Channel Partners,” Mar-Api: 53-57. 


Saeed Samiee, “Strategic Considerations of the EC 
1992 Plan for Small Exporters,” Mar-Apr: 48-52. 


Joseph W. Weiss and Stanley Bloom, “Managing 
in China: Expatriate Experiences and Training 
Recommendations,” May-June: 23-29. 


Management 


G.R. Bassiry and R. Hrair Dekmejian, “The Ameri- i 
can Corporate Elite: A Profile,” May-June: 59-63. 


Eugene F. Bryan, “The World Turned Upside 
Down? IBM in the 1990s,” Nov-Dec: 39-47. 


Steven D. Carr, “Managing the Business Risks of 
Plant Closings,” May-June: 72-74. 


Cherackal Chacko, “Management's Stock Owner- 
ship: Irrelevant?” May-June: 75-78. 


Thomas E. Comte and William L. Mihal, “CEO 
Turnover: Causes and Interpretations,” July-Aug: 
47-51. 


Robert G. Cooper, “Stage-Gate Systems: A New 
Tool for Managing New Products,” May-June: 44- 
54. 


James A. Gingrich and Horst J. Metz, “Conquering 
the Costs of Complexity,” May-June: 64-71. 


Business Horizons / November-December 1990 


ox 


Robert C. Maddox, “Terrorism’s Hidden Threat 
and the Promise for Multinational Corporations,” 
Nov-Dec: 48-51. 


Ernest C. Miller, “Look Ma, No Hands .. . Crash! 
Feedback for Hands-On Management,” Mar-Apr: 
38-42. 


Larry R. Smeltzer and Jeanette W. Gilsdorf, “How 
to Use Your Time Efficiently When Writing,” Nov- 
Dec: 61-64. 


Fred G. Steingraber, “Managing in the 1990s,” 
Jan-Feb: 50-61. 


James S. Trieschmann and E,J. Leverett, Jr., “Pro- 
tecting Officers: A Growing Concern,” Nov-Dec: 
52-60. 

Manuel Werner, “Planning for Uncertain Futures: 
Building Commitment through Scenario Plan- 


ning,” May-June: 55-58. 


Scott T. Young, “The Crisis in the Morgue,” Mar- 
Apr: 43-47. 


Manufacturing 


Walter Zinn, “Should You Assemble Products 
Before an Order Is Received?” Mar-Apr: 70-73. 


Marketing 
Paul N. Bloom and Torger Reve, “Transmitting 
Signals to Consumers for Competitive Advan- 


tage,” July-Aug: 58-66. 


Frank V. Cespedes and E. Raymond Corey, “Man- 
aging Multiple Channels,” July-Aug: 67-77. 


Ken Dychtwald and Greg Gable, “Portrait of a 
Changing Consumer,” Jan-Feb: 62-73. 


Kamran Kashani and John A. Quelch, “Can Sales 
Promotion Go Global?” May-June: 37-43. 


Sandra Vandermerwe, “Youth Consumers: Grow- 
ing Pains,” May-June: 30-36. 


Personnel 

Thomas J. Boyle and S. Jay Liebowitz, “Hiring 
Thoroughbreds: Pitfalls to Avoid and Rules to 
Follow,” Nov-Dec: 28-33. 

J.H. Foegen, “The Ability Gap,” July-Aug: 45-46. 


Jonathan N. Goodrich, “Telecommuting in Amer- 
ica,” July-Aug: 31-37. 


Jamshid C. Hosseini and Robert L. Armacost, 
“Randomized Responses: A Better Way to Obtain 
Sensitive Information,” May-June: 82-86. 


John P. Kohl and David B. Stephens, “Is Demo- 
tion a Four-Letter Word?” Mar-Apr: 74-76. 


George S. Odiorne, “The Trend Toward the Quar- 
terly Performance Review,” July-Aug: 38-41. 


Anthony Redwood, “Human Resources Manage- 
ment in the 1990s,” Jan-Feb: 74-80. 


Garry M. Ritzky, “The Politics of Employment: 
How to Keep People from Becoming a Corporate 
Liability,” July-Aug: 42-44. 


Barbara Whitaker Shimko, “New Breed Workers 
Need New Yardsticks,” Nov-Dec: 34-38. 


Politics 


Byrum E. Carter, “Setting the Political Agenda,” 
Jan-Feb: 14-19. 


Singapore 


Harvey C. Bunke, “More about the United States 
and Some about Singapore,” Mar-Apr: 6-9. 


Janamitra Devan, “Lessons from Singapore: A 
Rejoinder,” Mar-Apr: 3-5. 


Strategic Planning 

Henry H. Beam, “Strategic Discontinuities: When 
Being Good May Not Be Enough,” July-Aug: 10- 
14. 


Taxation 


Tim C. McKee, “The 1988 Tax Bill: Ignorance Is 
Not Bliss,” Mar-Apr: 58-62. 


Women in Business 


Charles R. Stoner and Richard I. Hartman, “Family 
Responsibilities and Career Progress: The Good, 
the Bad, and the Ugly,” May-June: 7-14. 


BOOK NOTES 
Mar-Apr: 77-81. 
July-Aug: 80-85. 


Nov-Dec: 75-84. 


> 

3 

; 

pe 

= 
A 
Index 87 


BOOK REVIEWS 


Advertising and the Market Process: A Modern 
Economic View, by Robert B. Ekelund, Jr. and 
David S. Saurman. Reviewed by Arthur S. Leahy, 
July-Aug: 79. 


American Women in Transition, by Suzanne 


Aron, Mar-Apr: 82-83. 


Beyond IBM, by Lou Mobley and Kate McKeown. 
Reviewed by Henry H. Beam, Nov-Dec: 73-74. 


Employment Futures: Reorganization, Disloca- 
AN tion, and Public Policy, by Paul Osterman. Re- 
hon viewed by Alfred Diamant, Mar-Apr: 85-86. 


Bianchi and Daphne Spain. Reviewed by Cindy S. 


Managerial Economics: Strategy for Profit, by 
James G. Mulligan. Reviewed by V. Ranganathan, 
July-Aug: 78-79. 


Prisoners of Leadership, by Manfred F. R. Kets de 
Vries. Reviewed by Charles A. Rarick, Mar-Apr: 
84-85. 


Science and Corporate Strategy, Du Pont, 1902- 
1980, by David Hounshell and John Smith. Re- 
viewed by Larry Owens, Mar-Apr: 83-84. 


Trade and Investment Relations among the United 
States, Canada, and Japan, edited by Robert M. 
Stern. Reviewed by Catherine Ann Beegan, Nov- 
Dec: 72-73. 


E 838 Business Horizons / November-December 1990 


— 
4 
§ 
Gg 
4 
‘| 
? 


= 


